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Nashville Kicks Off 2010 Census Effort

Nashville Mayor Karl Dean kicked off the | ocal ACompl et
Nashville Mayor Karl Dean kicked off the
|l ocal AfiCompl ete Count
Census campaign locally as more than 40
gathered at Coleman Park Community Cen-
ter.
IT'S IN DUR HANDS
The 2010 Census Portrait of America Road
Tour, a part of the largest civic outreach
and awareness campaign in U.S. history, stopped in our commu-
nity, one of 800 events nationwide. The goal is to motivate Amer-
icads growing and increasingly e
and mail back the 10-question census form when it arrives in
mailboxes March 15-17.
The 2010 Census is a count of everyone living in the United
States and is mandated by the U.S. Constitution. Census data
are used to apportion congressional seats to states, to distribute
more than $400 billion in federal funds to tribalv state and local Mayor Karl Dean with Renata Soto, Co-Founder and Executive Director of Con-
governments each year and to make decisions about what com- exion Americas and David C. Duncan, Nashville Census Office Manager.
munity services to provide. The 2010 Census form will be one of
the shortest in U.S. history, consisting of 10 questions, taking
about 10 minutes to complete. Strict confidentiality laws protect
the respondents and the information they provide. With ads produced in an unprecedented 28 languages, the 2010
Census advertising campaign will reach the average person 42
Attendees had an opportunity to learn about the 2010 Census times with messages around the importance of participating in
and understand the benefits a complete count can bring to Nash-  the census. More than half of the budgeted advertising will be
ville-Davidson County. In addition, each person could view a targeted to media consumed by minority and ethnic audiences.
sample 2010 Census form and learn how the collected informa-
tion is used while contributing stories and photos to the Portrait of ~ From Super Bowl XLIV and the 2010 Winter Olympics, to popular
America project to explain why pfinhe-timeoshows, thed2010 Census advertising campaign repre-
sents the most extensive and diverse outreach campaign in U.S.
Nationwide, the van-trailer will travel a total of 1,547 days and history. The advertising rollout also included updates on other
more than 150,000 miles across with outreach efforts, such as the Census in Schools program,
its 13 road tour vehicle fleet providing fiPortrait of Americad Road Tour,
the public with an educational, engag- partnership programs targeted at reaching hard-to-count popula-
ing and interactive experience that tions.
brings the 2010 Census to life.
Other key elements of the 2010 Census Integrated Communica-
In addition, the U.S. Census Bureau tions Campaign include:
has unveiled its national advertising
campaign for the 2010 Census, which e A national road tour with 13 vehicles traveling to key events
seeks to boost the national mail-back across the country, such as NASCAR races, the Super
participation rate by increasing aware- Bowl, parades and more.
- - ness and educating the public about e A 2010 Census Web site, located at 2010census.gov with in-
the importance of participating in the depth information on the 2010 Census, plus a social media
Sample page of the 2010 once-a-decade headcount. component.
Census form. To view the - R .
complste form, follow the The $133 million campaign builds on ATeach Censuso Week in schools
finkcon the form. the success of the 2000 Census efforts, part _Of the Qensus in Schools pr‘_’gram- . )
where the Census Bureau used paid e Public service announcements airing nationwide.
advertising for the first time and reversed a three-decade decline . .
in public response rates by mail. The fiTake 100 program to encourag
minutes to fill out their form in an effort to increase mail response
ione of the primary goals for oJ¥essinMyeherdArrlsi ng and outreach cam-
paign is to increase the number of people who mail back their o )
forms when they arrive in Mar chOuteackactvidies hunghedbynatpnaipndlogal gorgarate,
Robert M. Groves said during a presentation at the Ronald foundation, government and nonprofit organizations.
Reagan Building. AFor each percentage point increase in the
national mail-back response rate, the Census Bureau saves tax- nT he 2010 Census is important, ea
payers about $80 to $90 million in costs associated with having AWhen the forms begin arriving in
take a few minutes to fildl them o

to send census takers to nonresponding households for in-
person interviews. o0
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http://www.2010census.gov
http://2010.census.gov/2010census/how/interactive-form.php
http://2010.census.gov/2010census/index.php
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Protect Your Home from Far Away Thieves

Last month we talked about house stealing that can occur from
far away, outlaws selling stolen homes, or using hijacked homes
as collateral to get new loans. The same unscrupulous minds are
at work when it comes to rental houses. Landlords and tenants
should be wary because rental scams are on the rise as crimi-
nals move in to take advantage of the volatile housing market.

This first came to my attention through personal experience. |
was looking for a house to rent, and like many people these
days, | went to Craigslist.com to search. | found a nice size
house in a neighborhood that would be convenient to work, shop-
ping and other frequent activities. The pictures showed an attrac-
tive, clean house, inside and out. And the rent was an excep-
tional deal!

I immediately sent an email to the address listed (there was no
contact phone number). Meanwhile, | went to Google maps,

typed in the address, and sel
the house, just as pictured in the ad, in a well manicured
neighborhood.

I then switched Google maps t

all the MLS listings for houses. The same house was listed for
sale. Odd, | thought. | went to the listing, and called the real es-
tate agent. The agent was not aware the house was listed for
rent and said he would call the owners to see if perhaps they had
listed it for rent. The next day, | received an email reply from the
person on Craigslist. In poor English, they claimed to be the
owner that had been transferred overseas. | was advised that |
could go look in the windows of the house, and if | liked it, to
send them a sizable deposit and they would then send me the
keys. | realized then that the infamous Nigerian scammers had
hit Craigslist. | immediately reported them to Craigslist and the
realtor.

Here are some of the ploys used by scammers to steal
rent money:

e Nigerian Rental Scams. This scam targets both property
owners and renters. One flavor of this scam involves a crook
finding a photo of a property, its address and then posting
them on Craigslist or other online rental websites hoping
someone will be willing to wire them the first and last
mont hés rent, security
familiar?). The ad will be so enticing that the potential rent-
ers will think theyore

e Avariation of this scam is the classic Nigerian 419 scam.

e Renting with the intent of renting to others. A scam artist
rents a property so they can show it to other prospective
renters. Theydll collect fi
deposits and any fees or charges they can squeeze out of
their victims before skipping town with the loot. There have
been reports of a single property being rented to dozens of
people before the crook vanished with their money.

e Renting on behalf of the owner. This is similar to the previ-
ous scam, except the scam artist claims to be helping some-
one else rent the property. They might be sick, or overseas,
or just too busy for whatever reason. Once the scammer
collects first and last months rent, deposits and fees, they
skip town. The renter then
rent. The owners or renters may have been away for busi-

rst :

di s c«

ness or pleasure, itobés a vacati (
closed property. Either way youd¢
for it. . N .

ecteJ fistreet view.0 Voila! There w

The FBI has recently released a warning regarding

rental scams. They recommend these tips:

0 eofl rOmiq deal @ith fargdlores.ofrenters wi® aré lecalt ur e s hows

e Be suspicious if youdre asked t
vice;

e Bewareofe-mai | correspondence from t

written in poor or broken English;

e Research the average rental rates in that area and be suspi-
cious if the rate is significantly lower;

e Don6t give out personal i
account, or credit card numbers.

nf or mat

Landlords can get hurt in these deals as well as renters. If you
are a landlord, follow these tips to help protect yourself:
e Keep a watchful eye on your home
consider hiring a home watch service to periodically check
the home for odd activity.
e Change the locks frequently if you rent the property often. If
your previous tenants kept a copy of the keys, they have
access to the home!
e Ask potential tenants for references and follow up by check-
ing them.

deposiet Sierdnfdy asSosuorr tteeth afnetesss (esnfpU nody me n't

ployer.

get ting rRynaredit@adk Br potential tenants.

8 ; . e Dondét | et a tenant pay more thar
Someone will answer an online posting for a property and a refund
ask to pay by Western Union. If the landlord takes the bait, '
the renter will faccidentlyo ppaohie dwdsRy, APablidd and TebnRolofySPetididt Wi ||
apologize and ask for the extra funds to be sent back to y City of Chat ayﬁoogf by Sfe
them. I f the landlord doesnot Iﬁ'e%t'of{NeiéhﬁthooH ge?vicé%&&dﬁl?nﬁnhy DbvRlopfdnf 21t h
bank and sends the money, theydre out whatever they send.

Sources: fraudguides.com and fhi.gov

Take Mayor Karl Dean's Environmental Pledge

Five simple things that each of us can do, starting t odéahyn.ourWe
newsletter. Whether we live in an apartment or home, these small choices can help create a healthier, cleaner and safer environment
for everyone. For more information about the Environmental Pledge, go to: http://www.nashville.gov/green/forms/pledge.aspx

| PLEDGE to replace at least one car trip a week with walking, bicycling, carpooling or public transport.
I CAN decrease carbon dioxide emissions by 1,000 pounds.

TOGETHER all Nashvillians can eliminate more than 290,000 tons of carbon dioxide, the equivalent to
removing 5,800 cars from the road every year.
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http://www.fraudguides.com
http://www.fbi.gov
http://www.nashville.gov/green/forms/pledge.aspx
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Ceiling Fan Installation and Usage Tips

Ceiling fan performance and energy sav-
ings rely heavily on the proper installation
and use of the ceiling fan.

Here are a few tips, from the United States
Department of Energy, to ensure quality
and product performance. Remem-

ber: consumers should read and under-
stand manufacturer instructions before
attempting to install a ceiling fan.

Choosing the Appropriate UL  -Rated
Electrical Box

Make sure that you use the appropriate UL
-listed metal box, ma
Ceiling Fans. o0 This
above the ceiling and also is the point

where the fan is attached. This box houses
all wiring needed to operate and connect the ceiling fan. If you
are replacing a ceiling fixture, most likely you will need to re-
place the electrical box.

Mounting the Ceiling Fan

If possible, the ceiling fan should be anchored to a ceiling joist.
In the case that the joist is not located in the center of the room,
a special ceiling fan mounting bracket with spiked ends should
be installed between joists. Keep in mind that ceiling fans can
weigh as much as 50 pounds!

Balancing a Wobbly Fan
All fan blades should be balanced prior to shipment; however, if
the fan is wobbly after installation, there are ways to fix it. First,

make sure that all connections are prop-
erly aligned and tightly fastened. Check
the alignment of the blades by holding a
yardstick vertically along the edges; you
may be able to gently bend a misaligned
blade holder back into proper place. If all
blades are aligned, a balancing kit can
then be used to pinpoint the culprit.
These kits are either provided within
product packaging (e.g., balancing clips
and blade weights) or can be sent by the
manufacturer free of charge.

Turn Off When not in the Room

Ceiling fans cool people, not rooms. If the
d room is unoccupied, turn off the ceiling

fan to save energy.

Using the Ceiling Fan Year Round

In the summer, use the ceiling fan in the counterclockwise direc-
tion. While standing directly under the ceiling fan you should feel
a cool breeze. The airflow produced creates a wind-chill effect,
making you "feel" cooler. In the winter, reverse the motor and
operate the ceiling fan at low speed in the clockwise direction.
This produces a gentle updraft, which forces warm air near the
ceiling down into the occupied space. Remember to adjust your
thermostat when using your ceiling fan 8 additional energy and
dollar savings could be realized with this simple step!

A Report to the Citizens

Fiscal Year 2009
July 1, 2008 - June 30, 2009

A Message from the Mayor
My Fellow Citizens:

It is an honor to present to you the
Metropolitan Government of Nash-
ville and Davidso
Report to the Citizens for the fiscal
year 2009 beginning July 1, 2008,
through June 30, 2009.

it is critical
be accessible and

responsive to

Mayor Karl Dean

Information presented in
this document reflects

Metr o
mitment in providing quality services to its citizens during these
difficult economic times.
ment in each of the four priorities of this administration 8 edu-
cation, public safety, economic development, and livability.

It is critical that Metro Government continue to use relevant and
reliable data to make informed decisions to make Nashville an
even greater city. Nashville is
a city that continues to grow

and continues to progress
even during these challeng-
ing times.

The complete report is avail-
able on the web at
www.nashville.gov/finance/

Thi s

docs/strategicmgt/camp/
perf report_fy09.pdf

Gover nme paleStakéadrBment to look over the 2009 Report to the Citi-

zens. Additional performance information can be found on the
cePesénddsobligb
performance.

U8 o MendhaiBGess@B 81 £ £


http://www.nashville.gov/finance/docs/strategicmgt/cgmp/perf_report_fy09.pdf
http://www.nashville.gov/finance/docs/strategicmgt/cgmp/perf_report_fy09.pdf
http://www.nashville.gov/finance/docs/strategicmgt/cgmp/perf_report_fy09.pdf
http://www.nashville.gov/performance
http://www.nashville.gov/performance
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Codes Makes MECCC Contribution

Mayor Karl Dean accepts $23,000 check from
Carla Langley-Smith and Terry Cobb as a part of
Codes & Building Safety 2009 contribution to the

Metropolitan Employees Combined Charities Cam-
paign.

Nashville to Launch O0OAdopt A Metero6 Pro

Mayor Karl Dean today announced the launch of the Adopt A -based, government, and for-profit organizations to create

Meter program in Nashville, an innovative awareness cam- more low-income housing

paign that places specially marked refurbished parking meters opportunities for the home-

throughout the city where people can deposit change and dol- less.

lar bills that wild.l benefit cityds homel ¢ forts
ANashville cul

The program is being coordinated by the Metropolitan Home- full-time outreach workers

lessness Commission with assistance from Public Works. The assisting the roughly 4,000

Homelessness Commission is seeking private donations to individuals and families who

cover the cost of the signage and the program startup. Spon- are homeless on any given

soring businesses will have their logo displayed on a meter. night, o CIlift: ctor
of the Metropolitan Home-

fiHomel essness is not a gover nme messnesssComnmassion,said. i fit

i ssue. Homel essness is a communiitSyrieesue®udr Be

Adopt A Meter program is a way for citizens to channel funding essential to building relation-

directly toward the outreach efforts that benefit homeless indi- ships with homeless indi-

viduals and families in our ci t yidualsandfamilies, and
connecting them to services Photo courtesy of Mayor's Office

The City of Denver implemented a similar meter program in that remove barriers to

2007 and now has 86 meters displayed that generate more housing. o Southwest Airlines is the first

. to take part in "Adopt a Me-
than $100,000 annually. The meters have effectively educated ter,” a new program that uses
the public about the need t o s uparnsexplainediteat Houst y old parking meters to raise o end

homelessness and have reduced the occurrence of panhan-
dling downtown.

Howard Gentry, CEO of the Nashville Chamber Public Benefit
Foundation and a member of the Metropolitan Homelessness
Commission, said Mayor Karl Dean approached the Commis-
sion after a Chamber-sponsored leadership trip to Denver last

spring.

iSever al business | eaders expr e sowadourigdaleof ending ahrorectheelessness and eduting n g
involved in homelessness initiawbiveeal daf hemetl esapyneasw DeanWNasdhvi |l | e
programs, 0 Gentry said. fAiThe Adopt A Meter program is a great

way to start because it is financed through sponsorships from
|l ocal businesses. 0

Donations deposited in the
less outreach programs. This fundraising strategy will be coor-
dinated by the Key Alliance, an initiative of the Metropolitan

Homelessness Commission that brings together nonprofit, faith

ing First, which is permanent donations for the homeless.

housing coupled with inten-
sive case management, is
the solution to homelessness.

fiHowever, wi t hout t he
able to reach the most vulnerable individuals and families in
our midst, o0 Harris said.
the entire Nashville community will be able to help us move

Meters in Nashville will be placed in prominent city locations
that have a high volume of pedestrian traffic. The Key Alliance
is working closely with Public Works to designate the sites.

meters will be installed as the Homelessness Commission re-
ceives sponsorships for them.

outreach

pr

AThrougt

me t e PsblicwMorkslhas lenatesl B84 meters th start the program. THeo me -



